
A ready-to-use bait block.

Based on whole wheat (good 
palatability and acceptance).

Wax mixture limits wastage from 
moisture or rain.
 

Suitable for outdoor use

 

 

Rat

Mouse
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BRANDING



AREAS OF USE

CHARACTERISTICS

CONTROLS:

APPLICATION:

MODE OF ACTION: 

· In and around human dwellings, factories

· Warehouses and storage premises

· Outdoor
 
* HACCP compliant

  

· A ready-to-use bait block.

· Based on whole wheat (good palatability and acceptance).

· Wax mixture limits wastage from moisture or rain.

· Suitable for outdoor use

  Norway rat (Rattus norvegicus), Roof rat (Rattus rattus) and House mouse (Mus musculus).

   

  

Keep out of reach of children, uninformed persons and animals. Always place bait in a tamper proof bait station.

 
 Bait can be effective with a single feed. Death of rodents may take 4 - 12 days.

  

Bayer (Pty.) Ltd. Reg. No.1968/011192/07 P.O. Box 143, ISANDO, 1600 
SOUTH AFRICA  TEL: (011) 921 5911  FAX: (011) 921 5754   

© Bayer (Pty.) Ltd. Copyright 2015, All rights reserved.    

Reg. No. L5356 Act No. 36 of 1947  Namibian Reg. No. N-AR 0424  

Active Ingredient: 
Finale® and Rodilon® are registered trademarks of the Bayer Group.

www.environmentalscience.bayer.co.za / www.bayer.co.za

Botswana Reg. No. W130374 of Act No. 18 of 1999
*Difethialone (anti-coagulant)  0,025 g/kg  HARMFUL       * A Lipha Product

PEST APPLICATION

RATS

 

 

MICE

Heavy infestations
 

  

Permanent baiting

DOSAGE

3-4 blocks per bait station every 5 - 10 m (or 50 m²) along walls or ratruns, in rat burrows 
and in sheltered areas where rats are known to live or feed. Bait points should be inspected 
and replenished every 7 days until feeding ceases.
 
1 block per bait station every 5 - 10 m (or 50 m²)
 
1 block per bait station every 2 - 4 m (or 10 m²) along walls or runways, in nests and in 
sheltered areas where mice are known to live or feed.
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BRAND ARCHITECTURE GLOBAL 
STANDARDIZATION
Please note:  The re-design of the product 
logo is the only change that is being made. 
No other changes to the products are being 
made. The brand architecture process will 
be effective Dec. 2014 onwards.
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